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Major  Capital Investment 

•Titanic

•Giants Causeway Visitor  Centre

•Walled City of Derry

•St Patricks Trail
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Ambitious Targets for 2020

4.5 million visitors                                               
(3.2 million)

£1 billion contribution to the economy
(£536million)
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NI 2012   A year of Opportunity 
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Drive n b y  dra ft  to uris m  s tra te g y  to  2 0 2 0

C o re  Aim s :

•Raise profile
•Drive visitor numbers
•Generate  economic impact
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Titanic Festival  April-May 2012

Peace One day Concert June 2012

Land of Giants Carnival June 2012

Clipper Round the World Festival July 2012

Giant’s Causeway Opening Event Sept 2012

50th Belfast Festival Queens Oct 2012
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B e  a uthe ntic





What our visitors say 
• They want more shops stocking local items 

such as craft products
• They want authentic experiences and unique 

products to purchase 
• What to shop in places with a distinct NI look 

and feel to shops  - want a strong sense of 
place

• A greater range of independent shops rather 
than chains which can be found in every UK city 
centre. 
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Wo rking  w ith  g ro ups  



Thank you
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