
August Craft Month 2024

PR & Communications Evaluation



Key Aim & KPIs

Key Aim

Drive visibility of the August Craft Month brand across Ireland in Summer 2024, encouraging people to get 
involved and celebrate August Craft Month this year. CTA ɝ augustcraftmonth.org

KPIs

ÅProactivity achieve a minimum of 134 items of high-quality dedicated media coverage for August Craft 
Month 2024, with a minimum combined reach of 50,000,000.

ÅEnsure a geographical spread of coverage for August Craft Month 2024 across Ireland, with a minimum of 
54 items in NI and 80 in ROI market.

ÅAchieve at least 20 broadcast pieces for August Craft Month 2024.

ÅIncrease print coverage to at least 45 pieces for August Craft Month 2024.

ÅEnhance and extend PR initiatives in key social media platforms, aiming for a minimum of 50% of media 
coverage to incorporate social media engagement.



Key Activity

Launch Media Release: An August Craft Month Launch media release was issued to media in NI and ROI announcing the 
launch of the ɟLargest Ever August Craft Monthɠ. This was tailored for ROI and NI markets, including a micro-release for 
longer lead titles.

Event and regional Listings: An NI and ROI events listicle was issued. This was further tailored to each county within NI 
and ROI, including event listicles for final weeks.

PR Photography: Launch photography in NI and ROI took place with images used to accompany the launch media 
release. 

Features & Profile Pitching: A number of story angles were assembled and pitched to media to secure print/online 
features and broadcast interviews.

Planner and tracker: Updated daily for client on key activity progress, upcoming actions and coverage tracking.



Coverage Highlights



Results Summary

Å 144 pieces of coverage, exceeding targets by 7%

Å 56 pieces of NI coverage, exceeding targets by 4%

Å 88 pieces of ROI coverage, exceeding targets by 10%

Å 17 broadcast pieces of coverage. However, last year we had only 13 interviews, so we 
have a 31% increase from last  year.

Å 46 print pieces of coverage, exceeding targets by 2%.

Å 29% of coverage included social media engagement, and our KPI was 50%.

Å 82% of coverage included a link to the August Craft Month website .

Combined Daily Reach : 50,809,567

56%32%

12%

MEDIA VEHICLE
Online Print Broadcast



KPIs& Results Summary

Å Proactivity achieve a minimum of 134 items of high-quality dedicated media coverage for August Craft Month 2024, with a minimum combined reach of 
50,000,000.

Achieved 144 pieces of media coverage, with a combined reach of over 45 million.

Å Ensure a geographical spread of coverage for August Craft Month 2024 across Ireland, with a minimum of 54 items in NI and 80 in ROI market.

56 pieces of NI coverage and 88 pieces of coverage in ROI achieved. 

Å Achieve at least 20 broadcast pieces for August Craft Month 2024.

17 pieces of broadcast coverage achieved.

Å Increase print coverage to at least 45 pieces for August Craft Month 2024.

Achieved 46 print pieces.

Å Enhance and extend PR initiatives in key social media platforms, aiming for a minimum of 50% of media coverage to incorporate social media engagement.

29% of coverage included social media engagement.



Coverage To Date



ROI Coverage Breakdown

Å88 pieces of ROI coverage in total.

Å34 pieces of print coverage, 39 pieces of online coverage and 15 pieces of broadcast coverage.

Å77% of coverage included a link to https://augustcraftmonth.org/  

Å Interviews took place with 17 different spokespeople, this included broadcast makers Juliane 
]ŸƖůċŰЯШ]ċĤƖŔĲũċШ ƻƖċůЯШ9ċƣőĲƖŔŰĲШ§ќ9ŸŰŰŸƖЯШ ŰŰċШ?ŸǃũĲЯШÑƖċĦĲǃШÉůŔƣőЯ Sam Gleeson,Sarah 
McKenna, Eliee Garcia,  Eoin Shanley, and representatives Eimear Harding and Ava Hayes.

ÅTotal Reach: 26 million

https://augustcraftmonth.org/


NI Coverage Breakdown

Å56 pieces of NI coverage in total.

Å12 pieces of print coverage, 42 pieces of online coverage and two pieces of broadcast 
coverage.

Å89% of coverage included a link to https://augustcraftmonth.org/  

Å Interviews took place with 3 different spokespeople, including Ruth Osborne, Tracey 
Whitehead and Josh Lynas.

ÅTotal Reach: 24 million

https://augustcraftmonth.org/


NI Coverage Overview 



Coverage

03/07/2024
Online piece

Bloom Magazine

https://www.bloommagazine.co.uk/news/biggest-celebration-of-craft-on-island-of-ireland-returns-for-2024/


Coverage

03/07/2024
Print Piece

Sunday Mirror



Coverage

23/07/2024
Print Piece

Irish News



Coverage

23/07/2024
E-Paper Piece

Irish News



Coverage

23/07/2024
Online piece

Irish News

https://www.irishnews.com/entertainment/ireland-celebrates-arts-and-crafts-throughout-august-7MWPRRS2QJDCLG7J3UNLDWWSCQ/


Coverage

2/07/2024
Online piece

*Syndicated 
from Irish 
News

https://www.msn.com/en-us/lifestyle/lifestyle-buzz/ireland-celebrates-arts-and-crafts-throughout-august/ar-BB1qs6rg?item=flightsprg-tipsubsc-v1a?season=2024

