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Key Aim & KPIs
Key Aim
Drive visibility of the August Craft Month brand across the island of Ireland in summer 2025, 
encouraging people to get involved and celebrate August Craft Month this year. 

Objectives
• A greater awareness of August Craft Month, the experiences and makers across the island that 

promotes:
• The wealth of quality contemporary craft inherent in our culture, both North and South 
• The success of August Craft Month year-on-year 
• The consolidated approach with a range of key partners 
• The invaluable Craft Directory & August Craft Month programme capturing Irish craft  
• The skills and talent of local designer-makers island-wide 
• The excellent opportunities for the public to experience contemporary craft 
• The benefits to the makers and the craft sector

• The visibility of every county’s involvement in NI and ROI (depending on events), and the sense 
of local initiatives.

• To reach the younger, craft forward demographic, through engaging with influencers.
• To develop existing relationships with NI and ROI media to build long-term partnerships for 

Craft NI and DCCI. 



Key Activity
Maker callout release: Newly introduced for this year, and was warmly received with coverage in NI 
and forming base of conversations this year with ROI media.

Launch release: August Craft Month launch releases tailored across NI and ROI markets, announcing 
the launch including number of events, makers, regional spread.

Event and regional listings: Our main coverage driver again this year was county events listicles, 
updated and re-pitched for bank holidays, end of summer ideas etc.

PR photography: Launch photography in NI, with regional photography across events in used to 
accompany and strengthen media pitches. 

Features and profile pitching: A number of story angles were assembled and pitched to media to 
secure print/online features and broadcast interviews.

Influencer activity: Worked with Sooby Lynch on content from two events. Posted across her 
Instagram in collaboration with ACM, Craft NI and DCCI.

Coverage tracker: Updated daily for client on current coverage as well as upcoming pieces 
and YOY results.



Coverage Highlights



Results Summary

Number of Total Pieces 

153 64 89

Number of Broadcast Pieces 
(1 NI) AND (9  ROI)

10 25%
Percentage of coverage 
included link to ACM website

56%

Number of Total NI  Pieces  Number of Total  ROI Pieces 

Percentage of publications that 
posted the piece to their social 
channels



Results Summary

Percentage of coverage across 
print, online and broadcast were 
positive or neutral in sentiment

100%
 Percentage of coverage 
that included photography of 
makers and/or their work

70%
Percentage of coverage featured a 
quote/ interview from a 
Spokesperson

32%

Regional Coverage National Coverage

29%
Total Reach

8,567,827*71%
*Based on figures provided by evaluation company Ruepoint, 
Jago shared alternative manual figure with client of 66 million



NI County Coverage Summary *Regional Coverage only does not include National Titles 

County No. Of pieces 

Antrim 8

Armagh 10

Derry~Londonderry 9

Down 10

Fermanagh N/A

Tyrone 3



ROI County Coverage 
Summary

*Regional Coverage only does not include National Titles 

County No. Of pieces 

Carlow N/A

Cavan N/A

Clare 3

Cork 7

Donegal 5

Dublin 10 

Galway 7

Kerry 2

Kildare 1

Kilkenny 3

Laois N/A

Leitrim 2

Limerick 2



ROI County Coverage 
Summary

*Regional Coverage only does not include National Titles 

County No. Of pieces 

Longford N/A

Louth 13

Mayo 2

Meath 6

Monaghan N/A

Offlay N/A

Roscommon 2

Sligo 2

Tipperary 1

Waterford 2

Wexford N/A

Wicklow N/A



KPIs and Results Summary
• Proactivity achieve a minimum of 140 items of high-quality dedicated media 

coverage for August Craft Month 2025, with a minimum combined reach of 30 
million. 

153 items of high-quality dedicated media coverage with a combined reach of 8.5 
million.

• Ensure a geographical spread of coverage for August Craft Month 2025 across 
Ireland, with a minimum of 50 items in NI and 90 in ROI market. 

Regional spread achieved with 64 pieces in the NI market and 89 pieces in ROI 
market.

• Achieve at least 15 broadcast pieces for August Craft Month 2025.
 10 broadcast pieces achieved. 

• Enhance and extend PR initiatives in key social media platforms, aiming for a 
minimum of 20% of media coverage to incorporate social media engagement.

 25% of media coverage incorporated media engagement.

• Engage with at least one influencer, targeting young people’s participation in 
August Craft Month 2025.

5 pieces of successful content (stories x 4 and one reel) created in partnership 
with Sooby Lynch highlight 2 ACM Events to her audience of 14.9k followers.



August Craft Month

NI Coverage



NI Coverage Breakdown

Number of Total Pieces 

64 07 56

Number of Broadcast Pieces 

1
Percentage of NI  coverage 
included link to ACM website

88%

Number of Total Print Pieces  Number of Total Online 
Pieces 

NI Makers features – Andrew 
Cooke and Josh Lyness
*Not including those in events listings, 
or PR releases/photos.

2

NI Total Reach: 490,381



Snapshot of results

Derry Journal NI World News Letter



Snapshot of results

Newry Reporter What’s on NI Down News Online



Snapshot of results

Newry Reporter Newsletter Down News Online



Snapshot of results

NI World NI Chamber Derry Journal



Snapshot of results

What’s on NI What’s on NIBelfast 
Telegraph



Snapshot of results

Belfast 
Telegraph

Belfast Telegraph Belfast Telegraph



Snapshot of results

NI World Derry JournalBelfast Newsletter



Snapshot of results

Newry Reporter Ulster Gazette Ulster Gazette



Snapshot of results

Ballymena Guardian Ballycastle 
Chronicle

Antrim Guardian



Snapshot of results

Tyrone Courier Newry Democrat The Outlook



Snapshot of results

Coleraine Chronicle Strabane WeeklyBallymoney Chronicle 



Snapshot of results

Tyrone 
Constitution 

Your Lurgan Northern Constitution



Snapshot of results

What’s on NI Belfast NewsletterNI World



Snapshot of results

Newry  Reporter Derry Journal News Letter



Snapshot of results

Derry Journal Belfast NewsletterNI World



Snapshot of results

Newry Reporter Belfast Telegraph Irish News



Snapshot of results

Irish News Ulster Gazette Ballymena Guardian



Snapshot of results

Tyrone Courier Newry Democrat The Outlook



Snapshot of results

Coleraine Chronicle Strabane WeeklyBallymoney Chronicle 



Snapshot of results

Tyrone 
Constitution 

Your Lurgan Northern 
Constitution



Snapshot of results
Ballycastle ChronicleAntrim Guardian Belfast Telegraph



August Craft Month

ROI Coverage



ROI Coverage 
Breakdown

Number of Total Pieces 

89 46 43

Number of Broadcast Pieces 

9
Percentage of NI  coverage 
included link to ACM website

41%

Number of Total Print Pieces  Number of Total  Online Pieces 

ROI Makers profiled – Alice Cummins, 
Adriana Torres Escobedo, Jane 
Seymour, Tracy Fry, Sarah Mckenna, 
Niki Collier and Amy Hasset
*Not including those in events listings, or PR 
releases/photos.

7

ROI Total Reach: 8,077,446



Snapshot of results

Irish Country Magazine Create Louth Go Wild Magazine 



Snapshot of results

Echo Live.ie The Echo



Snapshot of results

Sunday Mirror Cork Chamber Meath Chronicle



Snapshot of results

Meath Topic Meath Topic Athlone Topic 



Snapshot of results

The Irish Examiner The Irish Times The Irish Examiner



Snapshot of results

Irish Country Magazine Ireland Live Dundalk Democrat



Snapshot of results

Donegal Live Louth Live Sligo Weekender



Snapshot of results

Irish Famers Journal Irish Examiner Donegal News & 
Derry People



Snapshot of results

Dundalk Democrat Letterkenny Live



Snapshot of results

West Cork People Leitrim Observer Dungarvan Observer 



Snapshot of results

Kilkenny People Irish Country Magazine 



Snapshot of results

Mayo Live Dublin Gazette Kerry Eyes



Snapshot of results
Tirconaill  Tribune Southern Star Clare Champion



Snapshot of results
Independent.ie                                                                                                                                                                                         MSN Clare FM



Snapshot of results
Meath Chronicle Drogheda Independent  The Carrigdhoun 



Snapshot of results
The Journal.ie Dundalk Democrat Irish Country Magazine



Snapshot of results
The Argus Meath Chronicle The Avondu



Snapshot of results
The Galway Advertiser The Dublin Enquirer Dundalk Democrat



Snapshot of results
Ireland Live Irish Independent Kildare Now



Snapshot of results
The Galway Advertiser Leinster Leader Dundalk Democrat



Snapshot of results
Ireland Live MSN Kerry Eyes



Snapshot of results
Galway Advertiser Connacht Tribune Leitrim Observer



Snapshot of results
Southern Star (4 pieces)



Snapshot of results
RSVP Dublin Live MSN 



Snapshot of results
Roscommon Herald Liffey Champion Galway City Tribune



Snapshot of results
Connacht Tribune Connacht Tribune Galway City Tribune 



Snapshot of results
Dundalk Democrat



August Craft Month

Broadcast Coverage



Snapshot of results
Dundalk Fm Belfast 89 Fm

Three separate interviews with Adriana 
Torres Escobedo, Tracy Fry and Sarah 
McKenna

Interview with Josh Lyness

Clare FM

Interview with Jane Seymour



Snapshot of results

Ireland AM

Interview with Meath Made creators- in 
introduction and main programme

 Q102

Three separate interviews with Niki Collier, 
Alice Cummins and Amy Hasset



August Craft Month

Influencer content



Snapshot of results
 Sooby Lynch (@standingbythewall)

 

https://www.instagram.com/standingbythewall_/


Snapshot of results
 Sooby Lynch (@standingbythewall)

 

https://www.instagram.com/standingbythewall_/


Summary of Influencer Insights



August Craft Month

Social Coverage



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Snapshot of results



Thank you!


